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The Market for Prepaid globally is huge 

and growing fast
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2017 Open Loop volume estimated at $840B

U.S./Canada

$457B

LAC

$81B

APMEA

$146 B

Europe

$156B

Source: BCG Prepaid Market Sizing Report, May 2010, Research commissioned by MasterCard
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The Prepaid Opportunity Can Be Categorized 

into Three Broad Macro-Verticals

Consumer

Consumer reloadable

Travel

Online 

Campus

Remittances

Gift

Public 

Sector

Public Benefit & 

Welfare programs

Emergency assistance 

& disaster relief

Pension & Social 

Security

Travel & cash 

management

Payroll & incentives

Corporate 

Programs

Business travel & 

entertainment

Meal vouchers

Corporate purchasing

Payroll

Corporate Incentives 

& Promotions

$273 B $243B $324B
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Top 3 Markets

56%

$
B
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$39,3 

$155,7 

$30,6 

$16,7 

$16,1 

$11,3 

$10,1 

$10,0 

$9,3 

$12,3 

UK Italy Russia Germany Iberia CEE France Nordic Rest of 

Europe

Total 

Europe

Top Three Markets Account for Over 50% 

of Open Loop Opportunity
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Next 5 Markets

37%

RoE

8%2017 European Open Loop GDV 

by Market

25%

20%

11%
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Source: BCG Prepaid Market Sizing Report, May 2010, Research commissioned by MasterCard
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The European Market is dominated by 3 key 

Markets and 3 Categories

$18
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2017 Top Open Loop Verticals by Market

Consumer verticals including travel, online and 

general purpose reloadable contribute to the 

majority volume in Europe
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Open-loop Prepaid dominated by 

Travel, Government, General Use and Payroll
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Prepaid Open-Loop Turnover in 2017: $156B

Gov¬t

41,42

Cons. Travel

37,16

Gen. use

31,06

Online

14,21

Gifts

9,48

Cons. Other

4,64

Payroll

12,06
Corp. travel

1,17

Insur.

1,12

Corp. Other

1,18

Transit

1,8

Consumer Verticals Corporate Verticals
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3 Key Product Platforms:

Consumer, Commercial and Public Sector 

General purpose for 

everyday spending

Foreign currency cards for 

holiday money and foreign 

exchange

Electronic payment solution 

for the youth market

An innovative way to 

budget and improve your 

credit

Safe and secure payments 

when shopping online

Makes paying employees 

easier and less expensive

An innovative way to 

reward employees and 

thank clients

Makes purchasing supplies 

and services easier

Allows for hassle-free travel

management

Customers can be rewarded 

with a promotional card

Makes paying public sector 

employees easier and less 

expensive 

A cost-effective method of 

distributing welfare benefits

Provides speedy access to 

disaster relief funds

Acts as a replacement for 

luncheon vouchers

Makes Government 

purchasing more 

transparent

7 December 2010
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Transit

MasterCard
®

rePower
³

Mobile MasterCard
®

MoneySend

Product Platforms integrated with MasterCard 

Solutions deliver key Innovation to the Market

MasterCard
®

inControl

Retailers

Mobile 

Post Offices
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MasterCard
®

Mobile³
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Full controls on how, when and where 

cash is spent on a prepaid card

Routing Controls

Credit Debit InstallmentHome Equity 

Line -of -Credit

Alert Controls

SMS/Email On Event Forewarning

Authorization Controls

Specific 

Merchants

Transaction

Limits

Curfews Geography

MasterCard
®

inControlÊ

A one-time use number feature that 

allows authorisation, spending limits 

and usability controls to be set on a 

transaction-by-transaction basis

Intelligent routing capability 

Robust «alert¬ functionality that provides 

personalised real-time communication 

on all transaction activities

7 December 2010
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Breakthrough for                

consumers who can                       

now send and receive funds            

for their prepaid card via SMS-

text, mobile browser and mobile 

app

Eliminates the need to 

write or cash 

cheques, visit 

ATMs, or transfer 

money domestically

MasterCard
®

Mobile³
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To consumers by providing a 

faster, simpler way to pay for 

purchases

To merchants through faster check-

out time and higher average spend 

by customers

To issuers by displacing 

cash, improving customer 

­stickiness® and  providing a key 

differentiator from the competition.

MasterCard
®

PayPass³ 
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Text (SMS)

Customers can send and receive money and 

manage accounts through the phone¬s texting 

application

Online 

Customers can send and receive money and 

manage accounts online. MoneySend widgets 

allow for viral acquisition/usage 

(e.g., Facebook, Myspace)

Mobile Internet Browser 

Customers can send and receive money and 

manage accounts through the phone¬s mobile 

browser

Mobile App

Customers can download micro-software onto phone 

to use a MoneySend-specific application (e.g., iPhone

App, Blackberry App)

MasterCard
®

MoneySend ³
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Latest Prepaid innovative solutions already on the market show 

how MasterCard is continuously adapting and improving 

technology with recent launches of:

Milano AmaMi Card

Commonwealth Bank of Australia (CBA) Travel Money Card

The VfB- Stuttgart Stadium Card 

ALTER kART PayPassPrepaid Festival Card

Thinkbanking Prepaid

LAKS watch2pay PayPass Prepaid MasterCard

Turkish MaxiPara Prepaid Cards  

Prepaid: Enabling Innovation °Star Highlights

7 December 2010

Page 13



©2010 MasterCard.

ADVANCING PAYMENTS ADVANCING COMMERCE

Customer need:

Intesa Sanpaolo and the City of Milan, 

meeting the needs of visiting tourists

Result:

A true compound solution featuring 

PayPass, access to the Milan transit system 

and free access to museums and attractions 

for tourists

Can be loaded to a maximum of ú150, with 

a two year expiry. 

Milano AmaMi Card
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Customer need:

CBA wanted a new kind of multi-currency 

travel card

Result:

Any six of nine currencies can be loaded 

and used with the card at one time

Card is non-personalised, unembossed and 

PIN protected, Two, non-personalised cards 

are issued per account

The Travel Money Card was launched in 

June 2009. CBA achieved 150% of full year 

sales target in just six months

Multicurrency Travel Card - Commonwealth 

Bank of Australia (CBA)
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Customer need:

The German BW- Bank wanted a PayPass

stadium proposition for the Mercedes Benz 

Football Arena in Stuttgart 

Result:

All on-site payments made contactless

An unpersonalised and anonymous Paypass

prepaid card, reloadable by bank transfer or 

via POS Terminal in the stadium

Can be bought directly in the Mercedes 

Benz Arena

Cardholders  get discounts and can load 

season-ticket details onto card.

The VfB Fancard °Stadium Card
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Customer need:

Alter kART °festival organizer needed 

contactless prepaid solution for open-air events

Result:

MasterCard PayPasscontactless Alter kART cards  

made the official payment tool at Heineken 

Open¬erFestival, summer 2010 for the third 

consecutive year. 

The card was issued by MasterCard prepaid 

partners Bank Zachodni WBK  and festival 

organiser Alter.

The ALTER kART MasterCard PayPasscard 

effectively removed cash from the festival making 

it safer as well as more efficient for all small 

purchases.

Alter kART PayPass Festival Card
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Customer need:

ThinkBanking were looking for a prepaid 

solution offer to be used as a premium 

bank account and debt management 

service 

Result:

Benefits such as a personal banking 

relationship and money management/control.

Assigned «Money Manager¬- a financial expert 

who helps manage an individual¬s finances. 

«Money Manager¬ sets money aside to pay 

financial commitments

Approximately 100,000 cards issued since 

launch

ThinkBanking Prepaid
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Customer need:

Watch manufacturer LAKS and Polish Bank 

Zachodni WBK were looking for innovative 

approach to youth market.

Result:

Prepaid card-equipped watch for use at 

Polish «Tap & Go¬ terminals and delivered 

with a standard MasterCard PayPass³ card

Launched in October 2010; 1,000 

watch2pay MasterCard PayPass³ watches 

sold in the four weeks after the launch

Contactless Polish watch2pay MasterCard® 

paypass³
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Introducing the Partners in Prepaid Portal

ÅThe Partners in Prepaid portal is a public 

facing, interactive website for MasterCard 

partners, potential partners, customers and 

others interested in the prepaid space to:

ïlearn more about the prepaid business

ïshare ideas

ïparticipate in discussions on prepaid topics

ïreach other partners in the MasterCard 

system

ÅConnect with the Partners in Prepaid 

community and:

ïCommunicate and share thoughts with 

peers through the site and social media.

ïStay up to date with blogs and videos from 

industry thought leaders.

ïKeep informed with daily news from 

VRL, YellowBrix, MasterCard, and others.

ïSpot trends and patterns with polls and in-

depth research. 
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Rolling out in Europe soon, a  new 

platform for collaboration

Uniting the value chain via:

Information sharing

Forum discussions

Celebrating innovation

Solving challenges together

Enhanced «on-boarding¬ for 

MasterCard customers

Partners in Prepaid Europe
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